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The development of an ASEAN tourism project 

Concept of the activity  

This project is part of the ASEAN week’s activities held by Prince of Songkla University (PSU). 

PSU would like to invite all participants from all ASEAN countries to collaborate in a project, aiming to 

promote tourist destinations of local areas. The chosen destination for this project is “Songkhla Old Town”. 

The participants from different countries will be randomly grouped by the host. Each team will explore the 

destination for a half-day visit. The host will organize a timetable for participants to design and discuss 

about their team’s project.    

Objective 

The project is for students from ASEAN community. This project aims to promote creative ideas 

to effectively and successfully market the destination for a group of tourists of their choice.   

The content of the presentation must include: 

1. Background information: the team presents the destination’s background information. 

2. Creative ideas: the team presents their ideas with supporting information. 

3. Target customers: the team describes their target’s characteristics, such as tourist behavior.   

4. Impact: the team presents the expected outputs of their creative ideas.  

5. Additional information: the team may create the project contents that cover their activity. 

You need to prepare 

1. Computer for the group project  

2. Smart casual wear for excursion activity  
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Activities for the project 

Date and time Activity Outcome Host 

30th August

9.00 - 9.45 
- Introduction to the project - Students understand how

to develop the project and
what are the criteria for the
competition

- Project coordinator

9.45 - 12.00 - Class lecture to
acknowledge the basic
tourism and hospitality
concepts

- Students know basic
tourism and hospitality
foundation
- Students are able to define
tourist characteristics.
- Students are awarded tools
in successfully promoting
the destination.

- Lecturers team from
MICE department,
Faculty of Management
Sciences

- Class lecture on creative
marketing for your
destination

- Students gain an
understanding of the
creative marketing that they
will use to apply in their
project.

12.00 - 13.00 Lunch 
13.00 - 17.00 The Charm of Songkhla 

Old Town 
To understand about Old 
Town’s history and 
destinations. 

- The city’s
representative

Excursion to Songkhla Old 
Town  

- To experience the city - The group exploring
the city

1st September 
13.00-16.00 

Project’s presentation 



3 

 

Presentation 

 Each group has to present their project for 10 minutes and answer questions from the judges for five (5) minutes.  

Assessment criteria: 

Component  Best Project Practices 
 

1. Knowledge about Subject: 
Apply the marketing knowledge for hospitality and mice 
industry or related research information, such as type of 
tourism, target group, and marketing channel, etc.  

- Demonstrates thorough and insightful understanding of information, ideas, concepts, or theme. 
- Demonstrates thorough knowledge of key facts and terms relating to their chosen target group.  
 
 

2. Presenting skills: 
- Coherent presentation 
- Eye contact, gestures and tone of voice 

There is a logical flow in the presentation. 
- Students are well organized with regards to knowing what to do and how to present.  
- Hold eye contact with the audience when applicable. 
- Speaks with fluctuations in volume and inflection to maintain audience’s interest and emphasize key 

points. 
3. Creative ideas Outstanding and unique in showing a deep understanding of the context of tourism. 
4. Content and context Shows a sophisticated understanding of the themes in the work. 
5. Convincing the audience Project is engagingly organized and presents material that is captivating for the viewer. 
Note: The decision of the judge committee is final.  
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Brief information of “Songkhla Old Town” 

Songkhla is a southern border province, adjacent to the State of Kedah (Sai Buri), Malaysia. It has 
been an important port and coastal province of Thailand since the past with Amphoe Hat Yai as the southern 
centre of commerce, transportation, and rapid economic growth.  The province is ideal for tourism because 
of its two distinct characteristics:  the old buildings of Amphoe Mueang Songkhla, and the developed 
Amphoe Hat Yai, separated by only about 30 kilometres. The old part of Songkhla is located at the present-
day Amphoe Sathing Phra. Indians, Persians, and Arabs came to trade and called the place “Singhla”. The 
name came from two islands with the shape of crouching lions at the mouth of the Songkhla Lake.  The 
islands are presently called Ko Nu and Ko Maeo.  Songkhla occupies an area of 7,393 square kilometres, 
and is administratively divided into 16 districts:  Mueang Songkhla, Ranot, Krasae Sin, Sathing Phra, 
Singhanakhon, Khuan Niang, Rattaphum, Bang Klam, Hat Yai, Na Mom, Chana, Thepha, Na Thawi, Saba 
Yoi, Sadao, and Khlong Hoi Khong. 

Songkhla boundary 
North borders with Nakhon Si Thammarat and the Gulf of Thailand  
South borders with Yala and Malaysia  
East borders with the Gulf of Thailand and Pattani  
West borders with Phatthalung and Satun 
The historic town of Songkhla is worth visiting for its charming traditional architectural style . 

The town consists of three major roads:  Nakorn Noak Road, Nakorn Nai Road, and lastly Nang Ngam 
Road ( also known as Kao Hong Road)  which is the location of the Chinese Kuan Uu shrine.  Tourists 
can also visit an old rice mill Hub Ho Hin and Sino- Portuguese townhouses.  Nang Ngam Hotel is a 
historic hotel embellished with elaborate wooden fretworks  (Tourism Thailand Organization, 2019). 

 (BangkokPost, 2018)
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